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1. Introduction of Tourism Statistics 

in Japan 
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The establishment of the Tourism Nation Promotion Basic Plan has initiated efforts for tourism 
statistics maintenance. 

Tourism Nation Promotion Basic Law: Enacted in December 2006 
 

   Article 25: The national government shall take measures required for maintaining 
statistics concerning tourism-related consumption, statistics concerning tourist 
accommodations, and other tourism-related statistics, in order to help develop and 
implement measures relating to the realization of a tourism nation. 

Tourism Nation Promotion Basic Plan: Established in March 2012 

 
Maintenance of tourism-related statistics 

 

 Implementation of economic surveys of regional tourism in cooperation with the 

economic censuses  

 Application of common statistical standards for inbound tourists in all prefectures 

 Understanding diversifying forms of accommodation 

 Promoting utilization of tourism statistics  
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The standardization of Tourism Statistics is in progress under initiative of the UN World Tourism 
Organization (UNWTO). 

UNWTO is an international tourism organization (established in December 2003 as a special UN 

organization). 

It is making efforts to promote international comparisons of tourism statistics. 

Definition of tourist 

ÅA traveler who goes to and stays in a non-everyday place for less than one year for business, 

leisure, or other personal purposes. 

ÅTourists are classified as domestic tourists (those who travel within their country), inbound 

tourists (foreign residents who visit the country), and outbound tourists (domestic residents 

who travel abroad). 

TSA (Tourism Satellite Account) 

ÅTSA is an account used to understand tourism economy systematically within the framework of 

the System of National Account (SNA). 

ÅSatellite accounts provide an adjunct framework in response to new economic activities that 

cannot be categorized within the traditional framework. They systematically position new 

activities within the SNA. In Japan, satellite accounts are being tested in environmental, nursing, 

NPO, and other fields. 

* Japan is recognized as a country that has introduced a TSA system. 
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[Reference] TSA (Tourism Satellite Account) as part of national accounts 

Tourism GDP 
üAdded value created by the tourism industry 

Accumulation of added value from each industry that comprises the 

tourism industry 

Tourism employment üNumber of employees in each industry that comprises 

the tourism industry 

Inter-industrial and international comparison is possible. 

1. Tourism consumption expenses (domestic expenses during 

visits to Japan) 

2. Tourism consumption expenses (domestic travels + 

domestic expenses for travels abroad) 

3. Tourism consumption expenses (expenses overseas for 

travels abroad) 

4. Tourism consumption expenses (total domestic expenses) 

5. Production accounts 

6. Domestic supply and tourism consumption 

10 principle indicators that should be maintained within TSAs 
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ÂA TSA is used when estimating the tourism market size from travel/tourism consumption trend surveys. 

ÂThe various statistical surveys conducted by the Tourism Agency also aim to establish principle indicators for TSAs. 

7. Tourism employment 

8. Tourism gross fixed capital 

formation 

9. Collective consumption from 

tourism 

10. Non-monetary indicators 



Tourism statistics in Japan are maintained based on the following concept: 

Â Definition of tourism as it is handled in tourism statistics 

ü Tourism - Travel to a non-everyday area for whatever purpose, such as leisure, recreation, or business 

ü Overnight travel - Any travel including a stay of one or more nights at a place away from home 

ü Single-day travel - A travel to a non-everyday area the one-way distance of which is at least 80 km or 

the time (move + stay) required for which is at least 8 hours. 

   

ü Number of people who stayed at hotels, inns, and other accommodation facilities (statistics on 
overnight travels in 2007 onward) 

ü Amount of domestic travel/tourism consumptions (travel/tourism consumption trend surveys in 2003 
onward) 

ü Number of inbound tourists and tourism consumptions by prefecture (from 2010 onward) 

ü By accurately understanding the economic effects of tourism, the government can clarify the degree of 

tourismôs contribution to the country and local regions and utilize the obtained information when 

developing policies or engaging in marketing activities. 

ÂWhat can be learned from tourism statistics? 

Â How should results of tourism statistics be utilized? 
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* The above definition is used for travel/tourism consumption trend surveys. 



 
 

 Status of handling by major travel agents 
   Information on total proceeds, agent organized travel turnover status, etc. is released. 
 

 Survey on Status of Ryokan (Japanese-style inn) Operation  
   Based on the results of hotel business surveys conducted by the Japan Ryokan & Hotel Association, the trends in region-specific capacity occupancy rate, etc. 

are released. 
 

 Regional Tourism Economic Survey 
   The purpose of this survey is to understand the basic structure of tourism industry (number of business operators, turnover size, employment/work status, etc.).                                                  

 
National Tourism Survey (general statistics) 

  These surveys concern consumptions for domestic travels, the number 
of overnight travels by Japanese people, etc. Based on these surveys, 
the ripple effects of tourism on production and the TSA are also 
analyzed and the results are released. 

 
 Accommodation Survey (general statistics) 

  The total and actual numbers of guests lodging in each region, capacity 
and room occupancy rates, etc. are surveyed quarterly and results are 
released. 

 
 Statistics on Inbound Tourists by Prefecture 

       In 2010, the Tourism Agency established common standards for 
statistical methods used to understand the trends in inbound tourists, 
and individual prefectures began surveys based on these standards. In 
the future, comparison among regions will be possible. 

 
Number of Inbound Tourists 

  Released monthly by the Japan National Tourism Organization (JNTO) 
 

Number of Japanese Tourists Who Travel Abroad 
  Release monthly by JNTO 
 

JNTO Survey on Travel Destinations by Foreigners 
Visiting Japan 

  A survey about foreign visitorsô visitation rates by prefecture, purposes of 
visits, etc.     *This survey has ended. 

 
Consumption Trend Survey for Foreigners Visiting 
Japan (general statistics)   

    Tourism consumptions (transportation, accommodation, and other 
expenses) and related matters of foreign visitors to Japan are surveyed 
and results arranged by nationality, quarterly period, and region are 
released.                     

The principal official statistics concerning tourism are as follows:1 

Inbound/outbound tourism Domestic tourism 

Tourism-related industries 
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* Statistics/surveys conducted by the Tourism Agency are shown in red. 



üUnderstand trends in consumptions by foreigners visiting Japan classified by 

nationality, percentages of repeat visitors, needs for visiting Japan, etc. 

üThe destinations are included in the survey questions since fiscal 2011. 

üThe survey target now includes accommodation facilities with fewer than 10 
employees. 

üEarlier release is achieved. 
üUnderstanding of trends in new key VJC markets (India, Russia, and Malaysia) 

ü Increase the number of samples to understand amount of tourism consumption 

and liquidity by region, quarter, etc. 

üEarlier release is achieved (release of quick estimation)  

üA preparatory survey is being conducted to verify survey methods used to 
understand the basic structure of the tourism industry (number of business 
operators, turnover size, employment/work status, etc.). 

ü In December 2009, the Tourism Agency established the common standards for 
statistics on inbound tourists so that survey data can be compared among 
prefectures.  

ü In April 2010 onward, prefectures conduct surveys based on the common 
standards.  

  Ҝ The Tourism Agency sums up prefectural data into national data and 
releases the results. 

National Tourism Survey 
(quarterly) 

Maintenance of statistics handled by the Tourism Agency is promoted as follows: 

Accommodation Survey 
(quarterly) 

Consumption Trend Survey  

for Foreigners Visiting Japan (quarterly) 

Statistics on Inbound Tourists  

by Prefecture (quarterly) 

Regional Tourism Economic Survey 

 Understand trends in lodging at accommodation facilities 
 Conducted as general statistics approved by the Ministry of 

Internal Affairs and Communications in 2007 onward 

The numbers of Japanese people's travels and nights spent during 
travels and the ripple effect of tourism consumption on economy are 
calculated. This survey has been conducted as general statistics 
since 2003. 

The survey method for prefectural tourism statistics (number of 
inbound tourists and tourism consumption amounts) is not 
standardized, so survey result comparison among prefectures 
is impossible. 
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Standardi- 
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Available at present 

Preparation and study in progress 

Partially available 

Conducted as general statistics in 2010 onward 
Understand amounts of travel consumptions by foreigners visiting 
Japan classified by nationality, etc. 

Preparation is going on for a full-scale survey to be conducted in 

fiscal 2012. 

Available at present 

Available at present 



2. Accommodation Survey 
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Statistics surveys are conducted (continued since 2007) on accommodation facilities in 
order to clarify the actual conditions of overnight travels in Japan. 

Survey overview 

[Target facilities]    
   Hotels, lodgments, resort facilities, etc. over the country 
[Survey periods] 
  Quarterly (Jan. to Mar., Apr. to Jun., Jul. to Sep. and Oct. to Dec.) 
[Survey method] 
   A questionnaire is mailed and the answers are examined. 
[Survey items] 

 Plan and develop correct tourism measures for particular regions and verify     
results. 

üMore appropriately allocate resources based on actual regional 
accommodation conditions. 

üUnderstand the influence of natural disasters, harmful rumors, etc. on 
tourism industry and analyze the ripple effects of tourism on local economy. 

 Activate private business. 
üAppropriately locate facilities and develop investment plans based on 

demand forecast and other information, etc. 

Effects 

No. of employees Sample size Sampling ratio 

10 or more 
About 10,000 

accommodation 

facilities 

All accommodation facilities 

(exhaustive survey) 

5 to 9 
About 10,000 

accommodation 

facilities 
1/3 

0 to 4 
About 30,000 

accommodation 

facilities 
1/9 

[Facility sampling method] Sampling stratified by the number of 
employees and prefecture 
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Changes in capacity and room occupancy 
ratios (January 2007 to December 2009) 

Basic items 
Facility type, number of 

rooms, etc.  

Guest status 
Japanese or foreigner, number of guests, guest's place of 

residence (nationality for a foreigner), etc.  
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Survey overview 

2007 (capacity) 

2008 (capacity) 

2009 (capacity) 

2009 (room) 

Jan.   Feb.   Mar.    Apr.   May    Jun.    Jul.    Aug.    Sep.    Oct.   Nov.  Dec. 



36.8
35.3 34.9

29.6
30.8

28.0
25.4

32.1
29.6

35.6

47.8

35.5

31.9

2.14 1.09 1.12 1.59 1.53 1.48 1.88 1.72 1.74

25.6
26.9

32.0 31.6 31.9

37.7

50.1

37.9

32.3
34.5 33.2

1.77 2.14 2.09 2.80 2.31 2.12 2.80 2.59 2.16 2.46 2.16 2.10 1.97 0.50 0.79
0
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[Output example 1] Changes in the monthly total number of guests 
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ÂThe number of guests in Japan peaks in August when people take summer vacations. 

(Million person-

nights) 

Accommodation facilities with  

at least 10 employees 

All accommodation 

facilities in Japan 

* The Jan. to Dec. 2010 values are confirmed. The Jan. to Dec. 2011 values are based on tentative 1st, 2nd, 3rd, and 4th quarterly values. 

Changes in the total number of guests (January 2010 to December 2011) 

Total number of guests (Jan.-Dec. 2010) 
 

Number of foreign guests out of total (Jan.-Dec. 2010) 

Total number of guests (Jan.-Dec. 2011) 
 

Number of foreign guests out of total (Jan.-Dec. 2011) 
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[Output example 2] Changes in monthly accommodation facility occupancy rates 
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ÂA similar tendency is also observed in the time-series changes in monthly capacity and room 

occupancy rates. 

 

Changes in capacity and room occupancy rates (January 2010 to December 2011) 

All accommodation 

facilities in Japan 
Accommodation facilities with  

at least 10 employees 

* The Jan. to Dec. 2010 values are confirmed. The Jan. to Dec. 2011 values are based on tentative 1st, 2nd, 3rd, and 4th quarterly values. 

Capacity occupancy rate Room occupancy rate 
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[Output example 3] Number of guests by nationality (shares in %) 

ÂChina, Taiwan, and the Republic of Korea (ROK) rank first, second, and third, respectively, in the total number 

of foreigner accommodation guests. Guests from the top three countries represent more than 40% of all foreign 

guests. 

Total number of guests by nationality (4th quarter of 2011) 

* Prepared based on the result of a survey conducted on facilities with at least 10 employees. 

* Based on tentative 2011 4th quarter values 

China - 18.1% 

Taiwan - 13.3% 

ROK - 11.2% 
USA - 10.6% 

Hong Kong - 7.4% 

Singapore - 3.3% 

Thailand - 2.7% 

Australia - 2.4% 

UK - 2.2% 

Germany - 1.9% 

France - 1.6% 

Malaysia - 1.4% 

Canada - 1.1% 

India - 0.8% 

Russia - 0.6% 

Others - 17.6% 
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ÂTokyo, Hokkaido, Osaka, Shizuoka, and Chiba rank first, second, third, fourth, and fifth, respectively, in the total 

number of guests in a particular prefecture. Guests in the top five prefectures represent over 30% of all guests. 

[Output example 4] Total number of guests in individual prefectures 

Total number of accommodation guests in individual prefectures 
(4th quarter of 2011) (10 thousand person) 

* Based on tentative 2011 4th quarter values 

Tokyo 

Hokkaido 

Osaka 

Shizuoka 

Chiba 

Kanagawa 

Nagano 

Kyoto 

Okinawa 

Aichi 

Fukuoka 

Hyogo 

Miyagi 

Niigata 

Tochigi 



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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[Output example 5] Breakdown of the total number of foreign guests into destination prefectures 

Â In general, most guests stay in Tokyo, Osaka, and other large cities. 

Â It is noteworthy that guests from Hong Kong and Taiwan often stay in Hokkaido, whereas guests from Europe often stay 

in Kyoto. 

* Prepared based on the result of a survey conducted on facilities with at least 10 employees. 

* Based on tentative 2011 4th quarter values 

Breakdown of the total number of foreign guests into destination prefectures  
(4th quarter of 2011) 
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Kyoto 
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Kyoto 

Chiba 
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Chiba 

Chiba 

Chiba 

Chiba 

Chiba 

Chiba 

Chiba 

Chiba 

Chiba 

Chiba 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Others 

Aichi 

Aichi 

Aichi 

Aichi 

Yamanashi 

Okinawa 



[Output example 6] Breakdown of accommodation guests by purpose 

   

*1 Facilities that answered that sightseeing guests were less than 50% of all guests.  

*2 Facilities that answered that sightseeing guests were at least 50% of all guests.   

Note: The Jan. to Mar. values concern facilities with at least 10 employees and the Apr. to Dec. values concern all facilities, including those with nine or fewer employees. 
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-19.2%
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1.5% 2.9%

-1.8% -0.7%
3.1%

-7.2%

-6.1%

-53.2%

-10.6%

11.3% 8.4%

-7.3%

-27.8%

-18.4%

-31.7%
-27.1%

-17.1%

9.1% 10.4%

-19.8%

37.1% 38.8%
42.8%

38.6%

21.4%
25.5%

18.1%

25.9% 27.9%
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% change over the year 

ÂThe % change over the year in the number of guests at business-oriented accommodation facilities (*1) in the three Tohoku 

prefectures (Iwate, Miyagi, and Fukushima) is significantly positive in April onward. This suggests that, for the earthquake disaster 

and related reasons, many affected people and people engaged in recovery and restoration used accommodation facilities. 

ÂIt may be considered that sightseeing-oriented facilities (*2) also had similar accommodation demand. However, the % change 

over the year has stayed negative since July. This suggests that after affected people and others left these facilities, tourism 

demand has not recovered adequately. 

*Based on tentative 2011 values and confirmed 2010 values 

Sightseeing-oriented facilities  
[whole country] 
Business-oriented facilities  
[whole country] 
Sightseeing-oriented facilities  
[3 Tohoku prefectures] 
Business-oriented facilities  
[3 Tohoku prefectures] 

Jan. 2011        Feb.      Mar.                             Apr.           May            Jun.           Jul.            Aug.          Sep.          Oct.           Nov.           Dec. 



3. National Tourism Survey 
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Survey Overview 

Conduct a survey of 25,000 people per year in order to understand how Japanese 

people travel within Japan and abroad, how much they spend for traveling, etc. 

Based on the data obtained through the survey, estimate the travel/tourism 

consumption amounts in Japan and create a TSA. 

üIt is possible to understand Japanese people's actual travel behavior by learning Japanese people's consumption for each category of 

items, average number per year of travels for each purpose, average number of nights spent during travels, etc. 

üIt is possible to perform international comparison in the output and added values of travel and tourism industries by using survey 

results when creating UNWTO-advocated TSAs (Tourism Satellite Accounts). 

To develop materials based on the amount of travel/tourism consumption in Japan for estimating and analyzing 
economic ripple effects as well as for tourism planning/policymaking. 

Purpose 

   

Overview 

 Survey frequency: Four times a year 

 Target: Japanese people randomly sampled from the Basic Resident Register 

 Method: Questionnaire distribution and collection by mail 

 Sample size: 50,000 (25,000 persons x 2 times) 

 Survey items 

Effects 

Attribute 
Gender, age, etc. 

Travel behavior 
Number of travels [overnight, 

single-day, overseas travels] 

Actual 
consumption 

[Item x expense], etc. 
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6.1%

5.8%

7.3%

0% 5%

9.6% 
5 

Travel consumption of 25.5 trillion yen (direct effects of 24.4 trillion yen on domestic 

industries 
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Added values of 12.3 trillion yen (2.6% of GDP) 

Employment of 2.51 million people (4.0% of all employment) 

Tax revenue of 3.4 trillion yen (4.5% of all tax revenue) 

 

Ripple effect on production: 53.1 trillion yen (*1) 

Value-added effect: 27.1 trillion yen (*2) 

Employment effect: 4.62 million people (*3) 

Tax revenue effect: 7.4 trillion yen (*4) 

Ripple effects 
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 (* 5) 

*1 Relative to the gross domestic output of 874.3 trillion yen in the SNA. 

*2 Relative to the nominal GDP of 470.9 trillion yen in the SNA. 

*3 Relative to the employment of 63.28 million people in the SNA. 

*4 Relative to the national + local tax of 76.4 trillion yen in the SNA. 

*5 The contribution referred to here means the percentage of the effects over all industries. 
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Source: Japan Tourism Agency "National Tourism Survey" 
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Note: Up to 2008, the survey target was people aged between 20 

and 79. Since 2009, it is people of any age. 

Changes in the number of domestic sightseeing overnight travels and the number of nights 
spent during travels per person 

   2005           2006            2007           2008           2009            2010 

Nights Sightseeing overnight travels 



Japanese people's domestic single-

day travels: 5.5 trillion yen (21.5%) 

Japanese people's travels 

abroad (domestic 

expenses): 1.5 trillion yen 

(5.8%) 

Foreigners' travels in Japan: 

1.2 trillion yen (4.6%) 

Source: Japan Tourism Agency's press release dated April 28, 2011 

25.5 trillion yen 

Contribution to Japanese economy (economic effect) 

Ripple effect on production:  53.1 trillion yen  (6.1% of gross domestic output in SNA) 

Value-added inducing effect:  27.1 trillion yen  (5.8% of nominal GDP) 

Employment inducing effect:  4.62 million   (7.3% of employment over the country) 

Tax revenue effect:   7.4 trillion yen  (9.6% of national and local tax) 

[Output example 2] Domestic tourism market size (2009) 

Japanese people's domestic 

overnight travels: 17.4 trillion 

yen (68.0%) 
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Ripple effects on production 

Ripple effect on production is defined as an effect that is produced over the entire industry as the result of new demand. 

(For example, consumption for travels or sightseeing will increase the revenue of the suppliers of the raw or intermediate 

material involved in the travel or sightseeing and increase the salaries of employees of the suppliers, thereby initiating 

new production over the entire industry. Such consequential effects are included in the ripple effects on production.)  

Foodstuffs 

(groceries) industry 

1.82 trillion yen 

Retail industry 

1.69 trillion yen 

Accommodation industry 

4.10 trillion yen 

Food & beverage  

(restaurants, etc.) industry 

3.04 trillion yen 
Travel services, etc. 

1.79 trillion yen 

Transport industry 

5.67 trillion yen 

Agricultural, forest, & fishery industry 

0.31 trillion yen 

Foodstuffs  

(groceries) industry 

4.05 trillion yen 

Retail industry 

2.71 trillion yen 

Accommodation industry 

4.23 trillion yen 

Food & beverage  

(restaurants, etc.) industry 

3.39 trillion yen 

Travel services, etc. 

2.19 trillion yen 

Transport industry 

7.37 trillion yen 

Agricultural, forest, & fishery industry 

1.32 trillion yen 

Foodstuffs  

(groceries) industry 

211 thousand 

Retail industry 

584 thousand 

Accommodation industry 

423 thousand 

Food & beverage  

(restaurants, etc.) industry 

717 thousand 

Travel services, etc. 

198 thousand 

Transport industry 

401 thousand 

Agricultural, forest, & fishery industry 

492 thousand 

53.1 trillion yen 

25.5 trillion yen 

4.62 million people 

Travel consumption  
amount 

Ripple effects  
on production 

Employment  
inducing effect 

Economic effect of tourism on industries in Japan (2009) 

Source: Japan Tourism Agency "National Tourism Survey" 


