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(1) XKE
1) KEDOHE

KEOHMEFHRE LT, A0 (2022 ) 2356 3 1% 3,329 T A (HADHK) 2.6 f%) .
A 983 77 3,617 kit (HARDHK] 26 f5) Th D, KENLEREZEIZIES < EHH]
EFETHY ., ENENHDFHEZFFOBILEIN - MBI L OM D TALX 5 Th ST H
BN G725, 7 BIEERIEEMNOEE - IERFEICL VRSN TWH T, HFR
TBEROAFASATEIX M IMC L > TR 5 b o0, #i7 AREIE, T8 (county) |, [#
TR ONE Ty (town/township) |, [THETAS (municipality) | (Z573H S 305,
PNIF IR T HIR A EEX & L CORRIZOEIX ST Y, TEEUF (county
governments) | (FMNBIFO FAAERD & 72> T 5, BRI —RRAGIZ LLIAOMERR DSk &
DRI E Ty TITEIENTWD, Db, —EOX T RN T T
X, BIRREREZEIST 52 LT, L0 BEERRSHEROIE [T (city) ], /37
— (borough) |. V4 L v (village) | ZEDHITAIZIEAMEESN TS,

AN R, ae T RIc kY 2019 0 7,940 J7 A D 2020 H0 1,920 )7
NIZID Lzt oD, 2021 H121% 2,210 7 AIZEIE (2020 FEEK) 15%4E) Lz, =
o LIZEIAICFED, A 3T o RIFATIHERA S 2019 20 1,990 (£ US R b 2020
FEIZI1X 725 18 US RAAVE TR LTz, 2021 4RI TEELDEHEIZ & 2303 B0
fERE (702 (8 US KoL) LleosTnd, KEIZKIT S GDP I HD 5 BDEEZED
BEHEZRDH L. 2019 4ED 8.8% (AA : 7.3%) 725 2020 4EI21E 4.8% % TR L7-
3, 2021 4E1%5.56% (HA : 4.2%) FTHEIEL TV,

=3 KEOHE
IEH =
A0 #31&83,329 5N
[y 983 7 3, 517 ki
M | 50
A EARA | 38,910
THE S ZB | 3,031
ThET#T | 19,519
By -89Sy T | 16,360
2019 4 2020 4 2021 £
A N R 7,940 B A 1,920 A A 2,210 A
'f >/ ('j ~/ F £ ~ £o ~ I~ N
ST 2 A 1,990 & US FJL 7125{&US KL 702 & US KL
ERSLEEZEN GDP [
b2 E 5 8. 8% 4.8% 5. 5%

L KEREBE AR (202247 A)
2 httpsi//www.cia.gov/the-world-factbook/countries/united-states/
3N T77 A Y BIZ301T 208 - M - HGOREIDHE ], 2, FFHIHAIOHITBIN (FRIX, FRIK) §F
51,146 A2 & 5 & HUTBUFHEITETT 90,066 Ak L 722 (2012 FKEZGRA)
4 UNWTO Tourism Data Dashboard "INBOUND TOURISM" https://www.unwto.org/tourism-data/global-and-
regional-tourism-performance
5 World Travel & Tourism Council "Economic Impact Reports" https://wttc.org/research/economic-impact
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KEDODMODREHRRGEE LT, 2o TIar X g U Bo-onEEs
FEEE L Wb [arXuyg e a—m— (HBERCEREEENSFLERD
ENA D SBOEESCERS#HE 215D & L7 MICE 23580 2888 1 22D REL TV
HHONRE, TOREFRITE <, 1896 FFIKERAID 2 RN g B a—m—N
T huA MIFRSLSIVTESE, &R/ (1902 4), v = (1908 4F), HRA hv
(1910 4F) SENfe . BUETIZ. 4KIC 500 MHARRESIFAE L T\ 5, ITETIL,
B (T AT 43— ay) LT, BULEEA L LICHI O TEREET 2/
E LTCO¥EBZREL TS,

1996 FEDORGHABICROBEILLIEE, EE Lo nE— 3 »EAREIICHh
H=DI% 2010 4ED7F K USA (Brand USA, LLF [ K USA| &\9,)
BRNLLIRETH Y | Mo L~V O DMOIFATAM, BV 7 =T, 7al
MY 7T v Aa g B A =a—3— 7 HEICREINDBUEAN
ZUMNRCEEE TN FEARTH - 726,

FRED KO AR R A I 2 S - R L~V TS TR e B A U T
BEICIEBRAISC ) O« T— A RNEEINTWDH I EHH Y . HEZREN BRI
BN H Y, TrE— 3 CORITH LTI E 7> T 5T, £72, DMO®D
IRENACR 2 it b STk LT e — L L, & OIFEI~OBAEE-CIA L B R & ST
T 570, RNEREREE2Z LT FaE— 9 VICHEMANISIER LT 5 6,
@DMONHE

KENZIEL, DMOMWFET 5, E L~V Tk, SMNEN S OXKE~OBEIITH %255
BIDHZEHAME LT T2 KR USA BN SNTN D8, HIE LU Tk, 1TE
X4y Of) ZEINBRFBERZ%EDODMO (AT THIDMOJ &vvH,) BikESh
TWV59, Hulk L~ LTk, BRCTZICHT BIAHBDERZEODMO (LT THigD
MO £ ,) DEROCTHETA A THRE SN TWD, 7272 L., Ak #5

FIREDOHARZL BTSN K-> TR S TS T2, IR~ A ]
7 (IR L~V DEE) LT L bR STV DR TR <L FERERIIZIEfER D

6 HIE . (2022) 7 AV « ) 74 =T MBS DBEEDORER) BOLFEE 21 5 2022453 H)

LIRM3KEE B A B8ORS E RO BFBDC RFIERE 2 R7o L TUWes, 1996 £RIZBEIE ST TR, Elafk s LT

OBNTa'— g VIREFTH- T,

TEIR T (2022) [T AU A - ) T =T IR BB CEEORER ] @RS 21 5 20224E3 H), [T
AV BAEFREOBI T nE— 3, ARODDMOMNZEZNSBHESENEZ L« 750 FUSA AARFK T U7 HiXH
MR NTTO—T L7 =R K] A4 Ea— (RELITZA5p). BT (2016) ENIOED LS <

D IR B D AR i ) i

8 =) ST (2013) (75 R USA Of%NL & FOIREVEIZEAT 25 (RAEX YT ¢ « =3 A >k Vol. 4 No. 1

201343 H)

9 Bl . NUAINBUFESER (Hawaii Tourism Authority) . 5V 7 4/ =T {7 - BtZEEZ (California Travel and

Tourism Commission (E¥y b« B Y 74 L=7)) &
10 fFi] : X— A —FAMBEEFEE#ES  (The Palm Beach County Tourist Development Councill) %
Ul TGy AT fFAUL, BV b s TH A L (Visit Anaheim) %
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DMOIZ LY #E7p o> T 12,

7236, DMOOKERKOEBRIZZERLL LT, TAT A R—Ta XA
A —73 3 g5/l (Destinations International : DI, UL'F [F A7 4 x—2 g3 X -
AvH—Fvatn DD Evd,) BRHY, KEOHILDMO % FulIHE R S 1
be TAT A F—ar R A Z—FaFt b (D) & 2021 FERBEIC LD &
AU R—=HE 10 HE, AL 3—=DMOIZ 570 FUAIZOIE Y | £ ONFRIT/ NG 72 1
WDMOMNOBIBILRE TEETH D, TAT A R—va XA F—Fa)
(DD O gt HERODMOOREMME Aok, EEMEEEDHZ L] &
LTUWAH

@ -9
AKIATREREW S (US Travel Association) 28§k L TWAKEODMOIE 400
MAELLE (SE#RE 1,100 HELILE) BHY, FT AT 43—V a R f ¥ —
Fad (DD OMEDMO CKER L) 13570 FETHY 18, EFRL v KE
DODMOKREUTH 400 FIALLE L HEE S dv, KEWNOZM (50 9N) « AF » THICEA <
A LT D, 798, KEOREM - DMOW A E 27~ 1 Hkidh7-» DDMO%K
ELTE, BEZ 041 HERRE L 72> TW D,

@;EH] - HIERIAIE DT

LoLODMOIE, 2010 FERNZ.OEERIETH 5 Tid TIRHEE (Travel Promotion
Act: TPA, DIT ThATEEEE (TPA) ) &9, )] BIZEESWTERY | #IF L1 T
1L, BINEIZESWTW D, BilziE, ~NTAMNEDER (Hawaii Tourism Authority:
HTA, LR IAD A MBDER (HTA) | &9 ,) 1&, 8RR T A INBUE R (HTA)
[ZDOWTIEDTZINE 2010 28AZ L TR Y | AT A MR, S FEE S OARBLE
ELTHEEEL TV 5 (PNYE 201b @D 11 S5 Tid, MAMEIX L 72 1810BlD—i %2 U A
JNEER (HTA) OFHEE L TE T2 2 E2HE) 17, il L~ LogA1E, KE
DOFIRDOAA ., FINOEE IEFFIZB W THE BIGEROREIC OV TED TE
0. HUOTEEHIE BN L o> TR > TWD, B - TS TINEE - D% TF
D BIVTZ I ATE - BRBIMEIR 2 LT D Z e D INEEIENARIL & 9 D1 TEME

2 ffil : =2 —F— 7 HDMOITEHROEARM G T L LTEY, Fr 7 I v AafiDMOIEY 77 v 2o
TROFRRZHRT Y 7 L LTV D,

13 |[HFRIE Destination Marketing Association International : DMAI| TH Y. 2017 45 Y [Destinations
International : DI} (Z2&#5,

14 Destinations International Website
https://destinationsinternational.org/destination-organization-performance-reporting

15 https://www.ustravel.org/

16 H.R.2935 - 2009 fEfRI TS (BEZE) DRIEBURF OB SULHER TRV IFEFREA L LT fTiEls (77
RUSA) #F T D, 2rr ETRRIRKIEEFRENEOBE DG & 72 DIENEFRT 5, Aaide ©—EEhC
G RE TRV LWV HIHEED R EZH L T2,
H.R.2935 - Travel Promotion Act of 2009 https://www.congress.gov/bill/111th-congress/house-bill/2935?s=1&r=2

17 BT (2020) MEF/KHEOBDYEHEE-S < 0 (K] (DMO) OZELERF O D OWMEESRFFIA X ' DMO v
WY LOBIEE SRS REREE



FRIZ S < STz 3 51819,

GREREE
KEODMOIZ, EHL~UL (77 RUSA)., #5191 () oDMO., #usgL
~L (BB - ) ODMOD 3@ L 7o T 5,

@ #BksRRE

77 > R USA IXKEMBAERE TICRE SN E RS LA IEEFFRRRZCH
Do —Hy N e HIKDMOIZ DWW TR, MRZREDSMN « HBIEIZ K> TRz > T 5,
BIZIXH Y 7 3 V=T M TrE, 1TECE 3 U7 RRFEE RS — i Th 5 —
7. MM TIHATBAEE O3 THh D — AR LA N EE 2> TV DA r— &
bHdHH2, B, BV b T3 =7 (Visit California, AT T b« &
UZHN=T 10 ) ) FEEIL LD & T HIFERFFRRRIC R LT, [X45 501(c)(6)22)
DO F CTRERPESROERE DN -2 HIL TV D,

SCHERFRA B 1, E L~V TOBDLBUR & U T mO&RFN 5 A I ERITE D
TWA S DIIHERTE o278, £ L-VLIZBIT 5 DMO OAENILLF D@ Y ik
BEIZIVED BN TN D,

DR RI&EI5~ 48
<ELANIL>

EOBIEBORIL, KpFEsE OF/AT « 81%/5 (National Travel and Tourism Office :
NTTO. AR ThefT - Bt/ (NTTO) ) &vv9,) YL, ThfT - BeHkRS) %
RELTEYD, DMOIZ M7 - BUCHME | 2384 5720 OEE R/ N— FF—0D—
B & UTLEMT BT 523,

75 RUSA DFEIL LTIE, EVRA, Ly —, HE., B, . o
DA TREZFHND A N0 REEIELT T2 RATIREIEIZ IV T 4 OHGE
BETHI L EEZNTNDHH,

18 AMERICAN CENTER JAPAN  https://americancenterjapan.com/aboutusa/translations/3180/
9 FZ X, NN HTA) OFEFIOLE, ERBORHIET 2 8E (L 237d6.5 5 IZ8WT, U7
AR BT T 1) NTARR, AV B, < U A BSOR P HEREHE L TV D,
20— FEERIMROETRIT, O A (Corporations), @fF#E(Trusts), @iEA T2\ EH (Unincorporated
Associations)? 3 FEEENZET HiL b,
2L HIHR . (2022) 7 AU « ) 74 V=T WICHT HBDEFEOREN ) @I 21 5 2022 423 A)
22 Tax Exempt Organizations GERRBUFMA) 1%, @EEBIEIZ K> THEABNIERRL GERREFEEAR) LahTwn
Lk BEANTMZEFERTERER b EEND) L. BADIEABUETHET S [ATRIEASE] 1TV,
[501(c)(6)) 1 MiEZERIA, FLAHT. REERMGE) 219
23 https://www.trade.gov/national-travel-and-tourism-office
24 H.R.2935 - Travel Promotion Act of 2009 https://www.congress.gov/bill/111th-congress/house-bill/2935?s=1&r=2
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order=0

14



THTA ¥:B%51E  (HTA Strategic Plan) | 3225 E L, 4 >0 BEEIZED R

Miz1T>CWBH, STP hr &2 RIICIIMER CE o T=, L L, B o
R HT-ORRATE OEE, R, SIHEH, S DITITBEFEEDR AT A NI TR
1, Fhi) R O BRI | 502 < OBUET — & OIUE K OVHT 2 ffGERIZA TV,
INHOT—4 < fFRICHES X SWOT oz 5E LTk, HCEOMA& « 555, Fh
RERIE OB L B A IRRINTEEE - ST L CnD Z Enh, SHEMIZIL STP 4t
IZHDFHA TN D b O EHEE SIS,

Flo, BV b AU T A=T Tl BRilKE LT TR - ~— 77 1 >
79— 75 (2022-23 4£) (STRATEGIC FRAMEWORK & MARKETING
WORK PLAN FY22/23) | 33%KELTEY, TOHFTENDO X —47 > b & LT
JE  (EHINADS BALD 18~64 mDRN) . IBTERIITE . AU TR A 2k &
L. ZNENNTDOAT 4 TREZEITHOZLEE LTS, o, O X—7F v N e
LCHhHTH, Axva, EEHEREL, KFEOH Y 7+ N=TICBIFH LYy —FE
BT D7 00DAT 4 THREEITHOZ L L LTND Z &b, EEMIZIX STP 4y
FrZED LA TWD b EHEER IS,

<l L)L >

IR L~V TlE, IS 75y 2 a s IOV TR, SEHEERIC T
IS5 (Strategic Business Plan) | #%#£ LT\ 5, Z OG22 5HETIL,
VT I v RakarX gy Sk ANY M LYy —-ITOMTRA 2T A
TAF—arD)—F—=ZT5H 0N HIEREZENRT 572D ORBHINEEFIZ DN T
A LT D, SAEIEZERHEIC BT, STP T OV I RAICHERR TE 727 o
Teboo, FilEE 7 Ay N2 EoMEE (BN, B OXHEEZRE L, )
S~ S MSTE B OFHSICIE A LTl Y . SFEMICIE STP OREE LTV
LHEMEREIND,

QEIERE (2IRERR)

<ELAR)L>

KEFEBSEDRE LTS TRIT - BUCERIE ) 13, B L~V OBDEEOR & ArEfh T
S, BIfT0 2022 FERRTIE, 2023~2027 FEE TOHE L LT, AN HDA N
72 R%29,000 5 A - AfEH 2,790 & US KAz BT E LB, ZORELE
KT D7 OOEAMER E LT [4 508 (4 Pillars) | (F£4) ZEL T\ 5%,

F1  TRIT - BLHE BEERO-ODERTRER

32 MRISETENL b 2MERHE 2 A & L T2 b DD, BUTFHEOXZAERIT 2020~25 £F (FillEliiT 2016~20 4F),
Hawaii Tourism Authority "Our Strategic Plan" https://www.hawaiitourismauthority.org/who-we-are/our-
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Market Size
THISIRE (F S5

Quantifies the travel market opportunity

Economic Growth

FERE (F21EE)

Quantifies the overall economic opportunity

Accessibility

TR M (FEH)

Value

Total Market  EEGTEEE 3o L= E D)
Score

Measures the ease of traveling to destination

|dentifies the vield potential of visitors by market

Travel Growth

R (FiERAEL)
Risk Determines the risk of the market (political and economic)

YR (Bra-#%)

Sentiment Assesses general sentiment for travel to destination

Indexes growth prospects for each market

e
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U.K. Brazil Ireland
{517

Germany Italy SEEER

Spain Colombia

14 Nordic Chile

Countries
South Korea

(Norway, Denmark,

India Finland, Sweden)
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AT TR Ray bT U R U=V X T ANVT 2 REEICH, ThTh
VisitEngland, VisitScotland, Visit Wales, Tourism Northern Ireland 73&% %,
VisitBritain [33EERADODMO & L THERE L, VisitEngland, VisitScotland, Visit
Wales % VisitBritain &E#E L7275 6 REFENODMO & L ToOREZ R LT
VB0, 7235 VisitEngland, VisitScotland, Visit Wales 13, Z<EOERLETH 5
AT R Aay T R, 7x—L X e LTIEEE® NTO (National Tourism
Organization) & OALEFFTIZARDP, HEATHIUL, A7 T R, Xy |
ZU R, D= XEWVWHEHAETEENO Y 7T D RTO (Regional Tourism
Organization) ONERFIFIZZ2 5101, VisitEngland (3 VisitBritain & —{&{k L CTi&
#a1T- Tk V102 VisitScotland XA 2 v b7 > NEUFIZ X DMSIATEIEN & LT,
Visit Wales |37 =— /L ZEFN O/ E L THHEEI 217> T 5,

Q% - 7

DMO DOFEHIIARHTH 525, [The de Bois Review| (2 LuE, 177 RiT
X, DMO & 43 DHHENTH 150 52 EHEE ST D, 108

['The de Bois review| 233 L7=fi# CTlX., DMODEEN K HIBVDITA 7
72 R (South West) C, WRWTCTHHES (South East) Th -7, [The de
Boisreview| D7 »/r— FHA T, HEEZIE(T LA 27T RD 178 DDMO
DL, FEIEICONWTY vy BT LIERERNBK 8 Thb, BRI T &
t 46 DDMONH D, HIFAYICEE L TW A0 H %<, K8 TaNEHNT Y TI1FL
DMO M ER > THET H%LTTH D,

728, [The de Boisreview| OFHETHEIZDH 72 9SDMODH H, R A
rU7E LT, B (county) MR EHEL< (29%), 2 DL EORE I S—L
TVDHDOL T%dH 72104, 12%DDMO N KEHE %, 10% 053375 % 53— 1L T\

9 Bz X, AETANT v ROXEBEHTOOES>THH e KT U— (Londonderry) (2i, A > 7T REE LA

¥k72 Visit Derry (httpsi/www.visitderry.com/) &9 DMODSMEEL TWD Z EAVHBIL TS (Visit Derry @

LinkedIn ®X— [https/www.linkedin.com/company/visitderry/about/] (2, “Visit Derry is a Destination

Marketing Organisation (DMO) with Visitor Servicing responsibilities...” & ®itik&H V), L, ~Lv7 7 & b
(Belfast) (2t DMO2 %% (Visit Belfast: https:/visitbelfastpartners.com/about-us/) ,

100 [EEBAFETE] @ (2. General functions and powers.] ZR,
01 BIFR T (2020) [FAT 4 F—Y gy - ~v—4rT 400 « F—H=P—T a3 (DMO) IIBITH T 3—<

A e AT — A MO — REBRFBDLT OEFIRRGEE b DB — | AAREEBDC rSmsUE G 27 5)
pp.123-132.

102 [The British Tourist Authority Framework Document| p.4.
103 i p.16~17.
104 {4 p.23. THH 27
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%o 16%7% [Z0ff) L LTHY, Ziucid TENCAR, infek) 0 T & JE
W) 72 ENFEN D, SSCTHITA SR 2 15\ EBDE 22 & T ATBIX ISP 6
TR AL PR Y TRRESNTND,

7 EEOHIERS™

105 UKMap360° https://ukmap360.com/united-kingdom-%28uk%29-region-map
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K8 A42J5Y FEERIZHSITHDMODHH

@iERY - HIERISIE ST 1+

VisitBritain, VisitEngland. VisitScotland. Visit Wales D&%37, #HHERONEA ST
EARH, &E - BERESEIR. 1969 I T S e TBUERYE (The Development of
Tourism Act 1969) | (ZED HALTUNH107,

A 7T RIZBIT DT ~Hillk L~ L DMOE, EEBRFCLS Fy 7 & Y
IO PSSO LB T BN D O TlEZe <, BAMICRELZLDOTH D %,
Z DTz, HUG~Hulsk L~ L D DMOIIIER « I EER BRI A FF 72720, Z D slEE
LULDODMO &35 72> T % 98, E70, #i5~Hilsk L~ O DMO Ozl 8
LS S AFEAE L7210 98,

GRsEH

A 77 RODMOFEIZ L B LS n7c b O TNz, HilER) 7 M e
LETEfFR (T X% —) OO TIEZ0 0, [The de Bois Review] Tl
fEEAINCDMO% [national (E L) |, [regional (M7 L31) ], [ocal (M
Lob) | O 3BT CTOlT - BEEAAT > T H108, ZORJEIE, ATROHLS A
TRIRHIEE 31T 2 THITBURT — BHERE - THETAESRE — /L B R ERE ) © 3 SR O
£ IR - T2 b O LHESR SN S A8, SEEO M EIEHEITEECH Y | BT L
H %R LTS DO TIFERWEE X B, 76> T, Inational ([H L)

106 [The de Bois Review] p.22.

107 THEEBAFE] O'FEAICIE, ”An Act to provide for the establishment of a British Tourist Authority and Tourist
Boards for England, Scotland and Wales...” L@ T 0, FENEIZITHERROMEE, HESERFTLIN TN,

108 f5i| 2 X, [The de Bois Review] p.18 72 &
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—regional (MiJ7L~UL) —local (ML ~v) | 4% (B, #5711 L Ml
LoV OISy 13X b D& LTI Z 2 & L b,

TR DMOME
2 EBATF .
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5 B RF ELANIL) —BEANC—-TT17-TOF-2aF

—

—ERNe—IF 7 - 70—y

Rt regional —REEBARIERNS)
(ALAIL) —EBEE-UUIAZE- B §

—HRyeHhEtiE/ BB SRE
—HRAEmOEAR - FARADOTRISMR

KYINELY |Oca| ‘_?Hgmaw_;éﬁ S,
B 3 o HeBE (HigL~JL) —#gNe—s71J-70€—ar
0 EAEOERE DMODREOMEHE (8stH)
©HBiaRRE

BUIE, 4177 RIZBITADMO DG ZWEBEEIZARS1 (Limited
Company) T. 39%% 55, IRWT, 35%NIESCTHRTAAZEDOBDE— B 25T &
LCEEINTWD, iz, =2 2=7 4 Fli&Et (Community Interest
Company) CHEE. FEEFARStE, BER/S—MF—2 v 72700 E Sk
IR REDMFAE L T D,

&R R E 518

A 7T KT, BEHEOEFISHEPAMEIITR E > T b7, 2HEEZEERDMO

PIAEL TODIRTH D08 (K10 2. [F 1L~ LdODMO TH % VisitBritain &
M VisitEngland (2 2W i, [BUGBAF L) IS &, FEiZ .yj\ﬂ%@,\ﬁ_/fﬁaw, :/
IRTME—v g yEHY LTS, 7~ O DMO O&E] (k) 13251
TEOVEN~Y—TT 47 - TrE—rar, BEZA (f*%&?mﬁt 7). HEH l:
URAZPR - i BUCHIEHE/BEIS O E  BUERES OB - BT A~DT RSA X
FEIEOESE, W~ —rT 47 - TaE—va Ll RERFETLND (X125
)N

LFEAR72 DMO DNAFET 5 4RZ OV, IThe de Bois Review] %X 11 T/

T X e Ek - BEL SN DMOMB AL L TV 5110, VisitBritain & Y
VisitEngland OB FIZi%, ENGERES N2 DY —U 2 K« R— K, & LIE%Z
OEARPLET DI, TAT 4 % — 3 VBF/S— b —3 v 7 (Destination
Development Partnership : DDP, LAF [F A7 4 32— a VR /S— hF—T v

109 [The de Bois Review] p.23 HH 28. A% (®) DERIIFEHE L0 5IH,
110 Fiftg p.62.
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(DDP) | &W9H,) OHLEGDHI, TAT 4 x— a3 VIR AN— N F—v
(DDP) 1%, ®EBUT X W EBHFEOESRIEL T, T AT 4 % —3 3 UBFEEHHE
KO « LIV T v 7 TAT 43— a OV AT YT 0 k. £
FE7RGhIE SR 27 7B AU 7 4 O EEOME~ R A b EHLE L7ZEL
KO, HERWANTGOREELET) . ATENT AT 43— a b lebdfk
HRDROMEHE, FE SN T-DMO MO (edE, MmEtR, BUCEIRBETS, ka7
AR IRT BV = NAORME, T—X OIUE - 5, DMOZDOHEI R LI
Bikfde & LT 2112, IROFBEBIZIE, FRES BRI O DMOIMIEMT B b, Z
NBITETT AT 4 13— a VP S— FF—3 v 7 (DDP) D A L /3—"Th H113,
Z LTl MElZlE, 35F2 21 TR W DMOBEMNMIER T B s, i FEdDMO
. AR~ —TT 4 7B EIRE LIIEE 21T 9114,

The de Bois Review | (&, JEBUFIE, F[EDDMO OIKRDUZH HFREO—HM:
EHEEZ BT DT RENH D & L HIT, IR TR EL L B2 5 DMO~DK
PBICESZYTHZ LT, BEFEODMO OFG Al et & & o, FODMO NELL T
D2 ENHTF B ELTUNHS,

OQQQ

K10 DMOMMERH#EE REDAVIZY FODMODIKR [4 A—PK])

U1 Hijde p.59 HHE 125
12 [The de Bois Review] p.59~60 IHE 126
13 Hij4e p.60 HEH 127
14 {4 p.60 HHE 128
15 {4 p.64 HHE 138
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(RERFXIL - ATA7 - ZAR—YH)

. W/ HBANNN | TRTAR—LavER
[ Destination Development Partnerships ) [IRASH et

Nationally accredited portfolio of Tourist Boards

FIPEESOZUSATI).CH
National Portfolio of DMOs
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Unaccredited Local Marketing Organisations

) () ) ) () ) &) () o) o) () )

EI=BES =Y — R b+

ISURDMEE
e
8]
BEFENTLVEL D
=740
o

11 DMO®MEEHEE ([The de Bois Review] DEEINRET H5HBNDE)

®FFIR

L~LODMO Th % VisitBritain 2 8 VisitEngland (£, 7% /L « 3k« A
T4 7« AR—VE (DCMS) (2L B EFESHIE UA) D 95%55% D T2 116,
Eo. AT T RO ~HIE L~ LD DMOZ, RN, 2ENSOSEIUA
& LREBIFN DO (&%) Mo RDIREMOMIFET VLo T D17,
KEEFNSDMO~DEEEME, 7 n Y=y hA_R—ATOMBEDHRTH H118,
M 34EMT, ~DMO BV )50 TR K (18,000 ., 1 4R F=160 T
BE) PRIESNTWDED, ZOMOEEFELIT> TNDHDIEIDMOD 343D 2 72
T TH DN, 2k, ESOTHETAEIC L A DMO~DOE AN T FEEGS DML &)

AT TN Ru,

116 British Tourist Authority Annual Report and Accounts For the year ended 31 March 2022
https://www.gov.uk/government/publications/british-tourist-authority-annual-report-and-accounts-for-the-year-

ended-31-march-2022
17 [The de Bois Review] p.23 TEH 29
18 Rij4g p.23 HHE 29
119 g p.23 HHE 33
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1969 FEjE{TD TEJLBIF% (The Development of Tourism Act 1969) |
[ZEDF, VisitBritain, VisitEngland. VisitScotland, Visit Wales
%0, BRI S o DEBOGIE T EAH]. BB - #eeFEEHTE

7
(1R - THETH)

RECIHREIZR TN D
- 1970 &£ ~2002 4F : Regional Tourist Boards (M5EJL/E) 1 D4
—11 OMABRLE (BREHHE) HRHMOERLIREEES
- 2003 ££~2012 4F : TRegional Development Agencies (MuigiBRFE/4 1t) |
DF¥HR
—1999 FZERI SNtz 9 DDOHUSEAF A% AY, 2003 FELARE, H#h5E
SBRUVEMA LRILODMO & EEFi41E
» 2012 Z£~387E : lLocal Enterprise Partnerships (higiEEz/\— ~F-
—>w )] O
—SEDRRAFERN— b F—2y FICKBENIRE. DMOICEESE
KD BDAREAN

- VisitBritain : EESAEHIE

- VisitEngland (4 >9S5 > K), VisitScotland (Raw k352 K),
Visit Wales (9 x—JLX) (&, VisitBritain &EELEALHEEE
BT 5ZEADDMO & L THEEE

- TAILT U RIZHD Visitingland F & BRI O FEHE (Tourism
Northern Ireland) %2

BARTITIRE - EED DMOMFTE

- EELK: 1 (VisitBritain)
- BEHMKEE : #nFN 1 (Visit England, VisitScotland. Visit
Wales)

#9150 (4 T2 Rk, ZHAH) XEFFDMO & LS
R - 1 Fkigpt=Y 11.51 (=150=13.03 Bk, 1 255> K)

IEI

VisitBritain U VisitEngland, VisitScotland, Visit Wales I &)
SeRAFEEl (1969 FMETT) (CHEDL

7

BREIEZFLEDTDOMOEMER TS L DITEL

3 P&

]EI

VisitBritain, Visit England,. VisitScotland, Visit Wales [£{TEA

:

A 2552 FTIEBEREAZEE (limited company) AE%Z (39%).
5 BAROENY—E XEF (35%)
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(VisitBritain/VisitEngland %) ESNVREDY—7 T4 - TOE
—a %
A CERY—T425 - TJRE— 3

CBAEZA (BHRIREE)

BEE-EDRRXIE - EE F

- B HhE T/ ERRE SR E

- BOLEMOBS - AEADT FANA R

- AEHRDENE

ENY—Ta4VT - JRE—3Y
VisitBritain U VisitEngland & DOMS (Z &k AEEXHAY 95%353,
VisitScotland (X, Ra v S Y FEFMLDEESNE (BE) HH
= 28%, IR (£9 20%) WOLEEE (89 24%). #HUIRA (89 28%),
Visit Wales [&. 7 z—)LXBUFD—EF (EE). Tourism Northern
BB Ireland [EXHRERAED & (FAEA

W =pl
&&5748

EEBRFA 5 OZIEEDAREFIN 5 DIA L SBIRAED 57158
SEFASBE

3) [FMEEBQ@] #iEMEZEH, TETHRYSDEXE - XELSO-FE/H
FHEEREERTE

DSTP

L~yLClE, VisitBritain (%, VisitEngland & —{& & 722> CEAMAIT O~ —47 7
AT TaE—arnl AT T Refulb e T 580D > T 5120,

HRIK IR E 1B L C. VisitBritain & VisitEngland (% 2020 4512, (R CHEERKRD
BLHERS CTH 5 [Fiveryear strategy| #/AFK LT\ 5H121, Z OIS TIL, ~—47 » K
% TUKJ. [Europe). [Americas]. North East Asia|. [Asia Pacific, Middle East
& Africa] D5 DIZHFL, H~—7 v MIED X DIZT 7 v —F LT L D58
ZR LT 5, [Five-year strategy] (23Tl b A EZ 0 OIS B &7
fHF N TWLDIE, KEEHFETH D 128, ROTNV—T (FH2 7NV—7) & LTI
F—=ANZUT, 7T7A, R4V, GCC22, A R, 3EH (HAN) HEEFoin
512 KBIZFEORD I N—T (53 70— 12, ZEOMRKINGEE, B4, 7
FZUN, HEDBASTEY, FE, AR, vy 7, A—ANZUTEFE3 Z7L—TIZ
WK<, AT HGORTIHEREDO~—7 v F & LTI TN 5123,

7~ L~ L DDMOIZ AN TIE, BARRYZRRBLA 5 23T 70 > THZRW o,
The de Bois Review (Z3(F 5 DMO 2350 L TV DIEEIOERHERZ D & Bl -
FHERAE, 4P (2B L7 HIEIX 12 0l b Th 5,

120 giidg p.17.

121 https'//www.visitbritain.org/our-five-year-strategy

122 GCC &1 BEW 435 (Gulf Cooperation Council) DBSHR, /S—L—r 77 xz— |k, F~v—1, THZ—/L,
HoCT Iy, TI77EREET (UAE) @ 6 % [EANHE,

123 [Five-year strategy] p.17.
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[Five-year strategy] Tid. 2025 2T T, MY COMED R £, THEES A~
DOBUCATED iR ] | TAFENER EoSHE )| TBULORPAZEN & L TORME ],
(A 27T RITkT 2 B 72 g O] @ 5 5% VisitBritain & VisitEngland
DI wyay ENEMTTWA, F LT, VisitBritain Okl & LT, Mg To
TS TEROME - RO, REBUHIRT 2R ORMFEE L Tol)
=1, [(VisitBritain @) I v 3 %X 2 Hpi30E8) (commercial activities) DA
) D 4O%ITTND, F7-. VisitEngland OEHE & Ui, THulsko@EGREMm 0
B% . TENA ORISR 2Bt mO 7 rE— g v L TE PR ADOME
BT DIODT RN RALHR—=1], [BEVRAAS X NEROBE] O 4o%
R LTV D,

X 12 ([ZESE T~ L~ LD DMOIZDOWTHRS & {EEINATIX, 7T0%D
DMO7, D7 &b 9 DLl EDIEE A FIRHC S L T\ 5125, EN~—77 47
Db <, 91%DDMOIZIE L TWH—FH T, #ifE ~OiEd#dzdt (V=7 %A
NEE) 73 88%. BIRFHEEDPAED BV R AR (87%) HIFIFTIH L T 5 125,
F72. 86%DDMOD, HIKDOT AT ¢ x—3 3 VEHEROHIRZRE L T D & LT
VWD 125, fillZiE, BRSO « BITEA~DT RS 2| T-ATRERE ~DOZINR

124 [The de Bois Review| p.25. Figure 4 (233 X {Epk
125 {ij48 p.24 HHH 34
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ARy NEE], Mg m~—>rT 407« Tat—a ] HEEiTo T 5b,

GKGI - KSF - KPI

L~ULTCiE KGI-KSF-KPT OR%EIFR BV, £7o, HUG~Hg L~ To
KGI-KSF-KPI O%EII SRR DIX A TH - 72, B LT, Rk [Five-
year strategy| (23T, 2025 4% TIZ 4,900 T ADA /37 2 RiFEE & 350 (B
YR (5.6 KM, 1R K160 [ THE) DA L \T 2 RIZ K DHATIHEEED 2 S
ZEEE LTWD, £7o, FOLMZRiHiEE e LT, 7% b AT 47 « AR
—>44 (DCMS) @ [The British Authority Framework Document (2021-22) | /.,
2021~22 FH#ACi, VisitBritain (Zx LT 1. A N\ RO TIHE R % Fd C
[ ST L7 OICHTFELRET 5. 12, REOBDCHEEDERAZHRL, vy X
U BRIIBOCE A AN DM H AR T 5. (3. BDEYR & LT, PEESRCEIN
(x5 UCREMRY R T RS ARG A AT 2 L W O IERTED b & & R
TI. T4 IEBIESE, REBDUTIZHE 2B O EE (DM ), £ (OHEdE) |
LWV 4 RETED TN D126,

G~ L~ L DODMOIZEITH KPLIL, ~— 77 4 /7 vt —va %
EH L TWADMOD Y5, %< (60%) NF¥ ¥ X—>20 ROI (Return on
Investment : #&IiEH) ZHEL TEY ., BIBEOBDEY— v AHMICHTET 5
DMO &V b= A IR « AHEBFHREE O DMO OF5 35 HI7E 9~ S 2358
W) R LT DI, BRI, V2T ND N T T 4 v IRIRED 7 U
JAN—R =X VAT AT D=V A b BT IVOERR, —a—A L
22—, DMO OIEENZKRTT 53— M —OZE SV, il ~OBREE, G5
B OMEBEBENF T b 127,

@ENIZLDZRELCHFBICITEESE 2HBORE MEBOTESRYZD

BEE - FBITRRSES)

BUCIZ X DA A HIDOHPR D IR Y 2 < OFFESE - EMITEM IS ED Z LT
T, EH#EICE LK LT DF0RIT RS 72 H220Ds, EITkkx Z2BIfRE DM 28 U T,
BAICLAZ R AP N SED T ERYF SN TWD LR IS,

Bl 21X, E LU, VisitBritain & O VisitEngland @ [Five-year strategy |
IZF\ T, VisitBritain }2 () VisitEngland % [partnership organization| &{\7Ef+
7. IDMOELHEHEEL T, A7 7 RRETORITEHERE ATIHEEEZ NS5,
o (FPEE) S BIT, HGF~OEGEZ m D DT, — MEAFIZEB T 53—
— P EHPHRR AT 5 FEIRTERY | BUHREAZ I U T, BULFEERO
1T O RRFTEIN NSO FFEL - EMITR A RN Z L 2> TnD 2 &
WFR Do

5 ~HE L~ L ODMOIZEBW T, BOEER L | AlFEEE, L - BERE

126 https//www.gov.uk/government/publications/british-tourist-authority-framework-agreement
127 [The de Bois Review] pp.25~26 HH 36
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DF -y T — 7 3RS TH Y . FHAEIZ BT ANRE S Z & TRIMEE A
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31 BAEEE STP/2) /BRI 2ZRZEL CHIBICO STz ot HEME

HEDTEHRY S DERE - KRBITERSE D) ORERR

ERSCERE (STP)
VisitBritain BU VisitBritain & VisitEngland 2 & 2EEE{AKRDERIERL [Five—year
VisitEngland strategy] (&, HRDOTIHEZE 5 DIZHEL. KTBE~ADT7 TO—F At
FRR, £, AETCRBHEOESWHIEE Y IL—TE L TRE
B (2
- [Five-year strategyl Tl&. VisitBritain ®ERgE LT, ME\sH
BTOFEEE] EROBE - REOXIE]. [EEBRFICHT 5%
ROEMRELTOEIE]L. I(VisitBritain®) T v avEXzb
4 VisitBritain RU | BEETEOEE] 04 OFRTF
VisitEngland - [E#RIZ., TFive-year strategy] TI&L. VisitEngland DEEE & LT N
BOBIAERDOBEE]. TERNOBEICHT 8LER0 TAE—
DaVvEREL TEDRADEEEXIET 510D T KINA R EY
R—hrI, TEDRAARY FERDBE] D4 D%FER
BRICKDZREL HlIc W Ehi- 58 IR
(MDD TELRY ZLDEEE - FBICTERIED)
VisitBritain B VisitBritain & VisitEngland (XE 5% [lpartnership organization]
VisitEngland EMERIT, BAIREZE L CTHRABSEEN OBRAGTRERNENEF
N3&5. DMOZIRD E LI-SHREE T HE
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S LIS %DMO?‘H‘-“Z?{ F— 3 D OEFETE - FRILERRE Z R E , SRR
EH 5 ILEFHIAER
. BLERE (21K)
(8- |~ o552 R) EDMOMNTRAT 14 3— 3 VOBNEHE - BINHIREFZRE . XHFH
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T :
) BRI K B2 FL CHIEIC UL E bz 5 SRR
(MDD TELRY ZLDEXE - FFBICTRRIED)
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EH 5 (FFFHEAEA
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B b [LEHEER
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128 [The de Bois Review] p.40 IHH 74
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BT X 23238 I FH O E B & S5 72 D OIS H1EIZ DUV T
[The de Bois Review] M O® [Five-year strategy] TITHH/RENIRENTEHT, X
BRTHE 2> DI AR TH 7=, LML, [The de Bois Review] (21X, Fitd X 972DM
OBIRE DEIENFRI T ST 5129,
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269 Atout France "Rapport d’activité 2021"
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313 Tourism Australia"CORPORATE PLAN 2022-2026"
https://www.tourism.australia.com/content/dam/digital/corporate/documents/tourism-australia-corporate-plan-
2022-2026.pdf
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17 BUUT (2021) [TDMOJ DJURE « HESLITAR D F5 &
318 The State of Queensland Department of Tourism, Innovation and Sport "Towards Tourism 2032"

https://www.dtis.qld.gov.au/__data/assets/pdf_file/0004/1626448/towards-2032-reshaping-queenslands-visitor-
economy.pdf

319 Tourism and Events Queensland "Strategic Plan 2022-26" https://teq.queensland.com/au/en/industry/who-we-are/strategic-plans
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320 J A4 — T RNEDER (TEQ) [ vy y REUEIZMIFT A=A LT UT « 74— T RHOFA)
321 Destination NSW "Visitor Economy Strategy 2030" https://www.destinationnsw.com.au/about-us/strategies-and-
plans/visitor-economy-strategy-2030
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323 Destination Gold Coast "Action Plan 2022/23"
https://destinationgoldcoast.stylelabs.cloud/api/public/content/908226a65e5f4¢179392fd20d 733¢183?v=7ealccc2

324 Queensland’s Tourism Network:Information paper March 2018

325 Australian Trade and Investment Commission "THRIVE 2030"
https://www.austrade.gov.au/australian/tourism/policy-and-strategy
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326 Tourism Australia"CORPORATE PLAN 2022-2026"

327 Tourism and Events Queensland "Strategic Plan 2022-26"

328 Destination NSW "Visitor Economy Strategy 2030"

329 Destination Gold Coast "Action Plan 2022/23"

330 Queensland’s Tourism Network:Information paper March 2018
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335 Queensland’s Tourism Network:Information paper March 2018
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336 Tourism Australia"CORPORATE PLAN 2022-2026"

337 Tourism and Events Queensland " Annual Reports 2021-2022"

338 Destination NSW "annual Report 2021/2022" p59 https:/www.destinationnsw.com.au/wp-
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339 Destination Gold Coast "Annual Report 2021-2022" p26
https://destinationgoldcoast.stylelabs.cloud/api/public/content/DGC_ANNUALREPORT _21-22?v=38a64c8e
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O (STO) DAFE—L_X—TUTRELTNH36, T, MR (F—1 Fa—x
R 7Y RANRE) (IZBTDATER, FATIHERE, midiiEo7r—42% TEHN&
EEITETE (NVS & IVS) | ZDOFHERE R HUVE « /AF L TU) 5366,
Za—HP AT =L AMBEE (DNSW) (2B W ThH, FERHREEIC VT
WG TAR DFEEE (R 72 1T SN TV 5 KPL %) OEMT—22R/AEK L TW5D, 7277
L. EEREFORMGEOF S, BRI RBEHAHIZ DWW TR TH 5, INEIEDNK
ITER. FRATINER., ATEIEIZ A — 0 XT 2 MINBDER (TEQ) FIkE, A —=A
k7 U 7T EDGHARER (TRA) 2EM L7z [EN&EERITEHE (NVS & IVS) |
DGR ZAHEH LTy 2367,

<l L)L >

d—)L Fa—2 MIDER (DGC) Tld, FRHEFITIB W THIRITRDFREE (&
T2 T E TV D KPL &) OFRIT — X 2K L TWD, 7272 L, EREZEOR
AEDOFEESS, BRI GRSV TIIARATH 5, £72, MNEEROIRITES. ik
ITHEE, AT HRVZEIXINDMO (STO) [k, A—A b7 U 7EDEHHAERES (TRA)
NEE L7z TEN&EERITETE (NVS & IVS) | Oifdhki A LTy 5368,

</MREERME L )L >
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VI A—vay kA —OV Rk il ERBRETHY . BKOREILS
FNTWRNZD, BEEORGEFIIITHON TV RN O L HEE SN D,

363 Tourism Australia "ANNUAL REPORT 2021/22"

364 Tourism and Events Queensland " Annual Reports 2021-2022"

365 Tourism and Events Queensland "Queensland's tourism industry performance"
https://teq.queensland.com/au/en/industry/research-and-insights/industry-performance

366 National Visitor Surveys (NVS) 1, A —A N F U 7 EEZFOKITICET 27— 2155 15 %L LD 12 T A%
RGUTA 2 B a— LR EE L=t D, International Visitor Surveys (IVS) 1%, A—X +Z U 7 &350 L
Tz 15 % LL LD HET 2 EHMEIRI T4 40,000 AEXIBRICA v # B a— LIcfEREE LDz b D,

367 Destination NSW "annual Report 2021/2022"

368 Destination Gold Coast "Annual Report 2021-2022"
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XD Z LT onTE, T4 —A T U T EINESEE (Tourism Australia ACT
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I A= X7 FINEDER (TEQ) @ 2021/2022 AEDUXNITAFHK 1% 4,328 77

369 TOURISM AUSTRALIA ACT 2004 PART 6--FINANCE
httpi//classic.austlii.edu.auw/au/legis/cth/consol_act/taa2004222/

370 Tourism Australia "ANNUAL REPORT 2021/22"

371 Tourism and Events Queensland Act 2012 https://www.legislation.qld.gov.au/view/pdf/2017-03-01/act-2012-044
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BFRBUF 2 B ORI 18% & . Bl L AUNAD AL EE DT 5375, 4l
SOFERRLZDHHBEIZOWTIRHATH S,

</MREEIE L)L >
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372 Tourism and Events Queensland " Annual Reports 2021-2022"

37 Destination NSW Act 2011  https:/legislation.nsw.gov.au/view/pdf/asmade/act-2011-21
374 Destination NSW "Annual Report 2021/2022"

37 Destination Gold Coast "Annual Report 2021-2022"
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MNBREHEICOWTIE, Z b 2BEICEIG L, ki e BT 520 OB OfE
NEREEET D200 R 7v 77 A (7 —~3# (Knowledge), A /
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WEETYAZEAL, V=T T TNRNT U R LY R—KFLTWA, F7=, 90 LL

376 Tourism Australia "ANNUAL REPORT 2021/22"
377 Tourism and Events Queensland " Annual Reports 2021-2022"
3 [ A= X7 MINEILE ETORER] LiX, 74— ATy FHOFERIZIZTAY =& b LA RR
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379 Destination NSW "annual Report 2021/2022"
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(6) —a—L—52F
1) Za—P—5 2V FOBE

—a—U—T7 v FOHEMEEHRE LT, A0 (2023 4F) 2349 519.9 7 A381 (HARDH
0.04 %), &2 27 75 534 kit (HADK 0.72 %) THD, NAEEIX 19.37 Nk T
HARDKI 17 /3D 1 TH 532, —a——7F 2 ROMFT BIRRX 31T, HAROHETAF
IZFEY 9% 61 @ TH B IAIA (Territorial authority) | 2360 . 95 11 231 L~UL,
50 DA L~ULTH 5383, F7-, BAICITEEZ 11 12Xy L7 HilliES  (Regional
councils) 3% 1 ., HlEGEESOMERZ > 6 SOl H151A (Unitary councils) & 1%
9%, LLEZAFLTEEIC 78 D#SPFIEL TV,

—a—U—F U FIZid, e HEETO 2019 4513 388 77 A, 2021 A% 21 T A DA
YRy RONEAITE38, A LN o RIRITYEEBRIZ, 2019 45C 105 & US KL, 2020
FETH8MEUS b, 2021 4ET29EUS RATH D 384, F/2, AT F—AY
720 OWEFEIL, 2019 45T 3,228 US /L (843 HH). 2022 4T 3,437 US K/v

() 46 HH) THD385, —2—I—F 2 RITBWTC, BUCEEITRKROMHEET
&1 386 BIEPEZEN GDP I HH HEIATX, 2019 T 18.7% (HA : 7.83%) . 2021 4
T9.0% (HAK :4.2%) ThH387,

—J7. ENBDETIZT—HFTHKI 4,500 TOFATRFHIISATEY, 20955 61%HH
JFVFITCTH D (2020 4 3 H ) 388,

BUCPERIIEN TR 22 TN (&258F D 8.4%) 39DEMZEAH L TEY . BUf
WICBWTHEBEEX L LRI TND0, LinL, 74— AZ TR TAARNTF
¥ —F DX I THITENEF T DM L . North Island (L) OHEREO L H12H
TV EEDTRL 2k E DX S S E 03B 531,

381 Population, Statz NZ (https:/www.stats.govt.nz/topics/population)

382 PopulationPyramid.net
https!//www.populationpyramid.net/ja/%E4%BA%BA%E5%8F%A3%E5%AF%86%E5%BA%A6/%E3%83%8B%
E3%83%A5%E3%83%BC%E3%82%B8%E3%83%BC%E3%83%A9%E3%83%B3%E3%83%89/2022/

383 Local Government in NZ https://www.lgnz.co.nz/local-government-in-nz/

384 UNWTO Tourism Data Dashboard "INBOUND TOURISM" https://www.unwto.org/tourism-data/global-and-
regional-tourism-performance

385 TOURISM DATA https://www.tourismnewzealand.com/insights/tourism-data/

386 Tourism New Zealand INDUSTRY INSIGHTS https://www.tourismnewzealand.com/insights/industry-
insights/

387 ‘World Travel & Tourism Council "Economic Impact Reports" https:/wttc.org/research/economic-impact

388 Domestic Audience Understanding  https:/www.tourismnewzealand.com/assets/insights/domestic-
research/tnz-domestic-audience-understanding-may-2020.pdf

389 Tourism New Zealand Tourism sector’s contribution to New Zealand
https://www.tourismnewzealand.com/about-us/what-we-do/#landscape

390 Stats NZ "International travel: December 2022" https://www.stats.govt.nz/information-releases/international-
travel-december-2022/
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BUMERI CoH 5 = 2——F > FEUNBLGR (Tourism New Zealand : TNZ, LA
F l=a—U—=7 0 FEUFBULR (TNZ)] &v9,) ORNEHEIAHTH S, 7 4
— A&7 Tl 1985 I DMO (Regional Tourism Organization : RTO,
LUF, THB®DMO (RTO) | &\W9H,) L LTY 4 —r A&7 Bt (Destination
Queenstown : DQT, LAF 17 4 — XA o BR (DQT) ) EVv9,) MEENLI 4L
oo ZNLSOHBEDMO (RTO) Dk V) S HITSCEGIAE D HIF A TH 5,
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Employment : MBIE, LI T3 - Bl - A MBIE)] £v9,), #
#t/& (Statistics New Zealand : Stats NZ, AT [#3t/R (StatsNZ)| Ev5H,) 7z

392 Local Government in NZ https://www.lgnz.co.nz/local-government-in-nz/

393 Stats NZ "International travel: December 2022" https://www.stats.govt.nz/information-releases/international-
travel-december-2022/

394 UNWTO Tourism Data Dashboard "INBOUND TOURISM" https://www.unwto.org/tourism-data/global-and-
regional-tourism-performance

39% World Travel & Tourism Council "Economic Impact Reports" https:/wttc.org/research/economic-impact

3% Regional Tourism Organisations (RTOs) https://www.mbie.govt.nz/immigration-and-tourism/tourism/tourism-
recovery/tourism-communities-support-recovery-and-re-set-plan/rtos/

397 “ABOUT DESTINATION QUEENSTOWN “ https://rtnz.org.nz/rto-destination-queenstown/

398 BOLT (2016) TEPSNOBDEHED < 0 KHIC B & A G
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399 @R (2021) [TDMOJ OJER « BESLITER 2 F5 1 & )

400 About Us Regional Tourism New Zealand  https:/rtnz.org.nz/aboutus/

401 Annual Report Tourism New Zealand 2021/2022
https//www.tourismnewzealand.com/assets/about/publications/annuals/19297-TNZ-Annual-Report-2022-
web.pdf

402 Douglas G._Pearce, Destination management in New Zealand: Structures and functions, Journal of Destination

Marketing & Management 4 (2015) 1-12
403 Local Government Act 2002 https://www.legislation.govt.nz/act/public/2002/0084/latest/versions.aspx
404 Resource Management Act 1991 https:/www.legislation.govt.nz/act/public/1991/0069/1atest/DLM230265.html
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Guidelines 2020) | (28T, BOtHE~ T A kb (Destination Management)
DOEENT TRFEL [~A V., A v 4. ~TU) TBUEE] MERNE DR Z],

FoeERY, g - #5 BisiR] o, =—X, Biffa 30, il ORI
54%, BRHOH LD HAEEZERTHZ Nk bns) L LTEY (K19%
) 41 Il DMO (RTO) 1IH A R7 A v OfadHiihoTe~v R A M S L
TWaboEHfEIND,

105 BHET (2021) TTDMO] DOIERL * BENLITER 2 F51 & )
406 New Zealand-Aotearoa Government Tourism Strategy  https://www.mbie.govt.nz/immigration-and-

tourism/tourism/new-zealand-aotearoa-government-tourism-strategy/

407 TOURISM DATA https://www.tourismnewzealand.com/insights/tourism-data/
408 Destination Management Guidelines 2020 https:/rtnz.org.nz/wp-content/uploads/2023/01/destination-

management-guidelines-2020.pdf

09 [FATFT7Ter| Lif, vAVET=a—U—TV REefET,
410 RTNZ - WHAT IS DESTINATION MANAGEMENT https:/rtnz.org.nz/destination-management/
411 Destination Management Guidelines 2020 https:/rtnz.org.nz/wp-content/uploads/2023/01/destination-

management-guidelines-2020.pdf
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414 Regional Tourism Organisations (RTOs) https:/www.mbie.govt.nz/immigration-and-tourism/tourism/tourism-
recovery/tourism-communities-support-recovery-and-re-set-plan/rtos/
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416 Destination Management Guidelines 2020 https:/rtnz.org.nz/wp-content/uploads/2023/01/destination-

management-guidelines-2020.pdf

417 New Zealand-Aotearoa Government Tourism Strategy  https://www.mbie.govt.nzimmigration-and-

tourism/tourism/new-zealand-aotearoa-government-tourism- strategy/
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419 "Travel to a thriving future" Destination Queenstown https://www.queenstownnz.co.nz/regenerative-tourism-

2030/

420 “ABOUT DESTINATION QUEENSTOWN “ https://rtnz.org.nz/rto-destination-queenstown/

421 About TIA httpsi//www.tia.org.nz/about-tia/

422 Tourism 2025 & Beyond  https!//www.tia.org.nz/assets/Uploads/d5156¢4126/Tourism2025-and-Beyond.pdf

423 Annual Report Tourism New Zealand 2021/2022
https://www.tourismnewzealand.com/assets/about/publications/annuals/19297-TNZ-Annual-Report-2022-
web.pdf
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425 Accommodation, Stats NZ https://www.stats.govt.nz/topics/accommodation
426 International travel: March 2023, Stats NZ

https!//www.stats.govt.nz/information-releases/international-travel-march-2023/

427 Regional Tourism Indicators (RTIs) , Ministry of Business, Innovation & Employment

https://www.mbie.govt.nz/immigration-and-tourism/tourism-research-and-data/tourism-data-releases/monthly-
regional-tourism-estimates/regional-tourism-indicators/

428 International Visitor Survey (IVS), Ministry of Business, Innovation & Employment

https://www.mbie.govt.nzimmigration-and-tourism/tourism-research-and-data/tourism-data-
releases/international-visitor-survey-ivs/
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431 Annual Report Tourism New Zealand 2021/2022
https://www.tourismnewzealand.com/assets/about/publications/annuals/19297-TNZ-Annual-Report-2022-
web.pdf
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433 THIHBEIEIE (Regional Tourism Indicators : RTI) |
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435 New Zealand-Aotearoa Government Tourism Strategy  https!//www.mbie.govt.nz/immigration-and-

tourism/tourism/new-zealand-aotearoa-government-tourism-strategy/

436 Tourism Growth Partnership: Funding recipients  https!//www.mbie.govt.nz/immigration-and-

tourism/tourism/tourism-funding/nga-haerenga-the-new-zealand-cycle-trail-2/tourism-growth-partnership-
funding-recipients/
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content/uploads/2019/10/622a84cd76b6f427b792d2c6146833a2.pdf
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537 Singapore Tourism Analytics Network https:/stan.stb.gov.sg/content/stan/en/tourism-statistics.html
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