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[ A DMO promotes and drives a

community’s economic development by

Increasing travel and tourism in the region. |
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| Though DMOs have typically undertaken
marketing activities, their remit I1s becoming
far broader, to become a strategic leader In
destination development. |
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Z[EDDestination Development

Partnerships

| The aim is to develop tourism while
attracting private investment and driving
growth: an opportunity to unlock untapped
potential, attracting more visitors, developing

new experiences, targeting new markets, and
creating new jobs. |
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