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I.  
Outline of research study 

 



 

 



 

Outline of research study 

1. Background and purpose of research study

Tourism Satellite 
Account UN Tourism)

2000 3
2003

2009

The tourism market is not only one of the fastest-growing sectors globally, but also an 
industry with wide-ranging ripple effects. This research study implements for the aim to 
understand the current situation of tourism. 

The Tourism Satellite Account (TSA) has become the internationally recommended 
framework by which to measure tourism activity in an economy, and the international 
guidelines are provided by the World Tourism Organization (UN Tourism). In Japan, 
Ministry of Land, Infrastructure, Transport and Tourism had made a start on developing 
Japanese TSA from 2000, had implemented Japan national tourism survey and pilot 
estimation of Japanese TSA since 2003, and compiled Japanese TSA based on national 
accounts in 2009.  

This report provides Japanese TSA, 2022, on the implementation of Japan national 
tourism survey, 2022. 
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2. Composition of research study 

2022 3  
The following three items of study were implemented in 2022. 
 

(a) 2022 Japan national tourism survey, 2022 

 
To measure the number of tourism trips and tourism consumption of domestic tourism 

and outbound tourism in 2022, on the implementation of Japan national tourism survey. 
 

(b) 2022 Japanese Tourism Satellite Account, 2022 
2022

2022  
To compile Japanese TSA in 2022 based on the result of Japan national tourism survey, 

national accounts and other statistics. 
 

(c) 2022 Economic impacts of tourism, 2022 
2022

 
To understand the tourism economic impacts on production, value added, employment 

and revenue brought by the tourism consumption, based on input-output analysis with 
TSA. 
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 I-1  
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3. 2022 Executive summary 

(a) Average number of domestic tourism trips 
2022 1.86 2021 1.13

1.48 2021 1.01
 

The average number of overnight trips is 1.86 trips per capita in 2022, increasing from 
1.13 in 2021. The average number of same-day trips is 1.48 in 2022, also increasing from 
1.01 in 2021. 
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(b) GDP  
Tourism consumption, tourism GDP and tourism employment 
2022 19.5 10.3
9.2 2022 GDP 7.0 GDP 1.2

613 9.0
 

The internal tourism consumption in 2022 is 19.5 trillion yen, increasing from 10.3 
trillion yen in 2021. The tourism GDP in 2022 is 7.0 trillion yen, 1.2% of GDP. The jobs in 
the tourism industry in 2022 is 6.13 million jobs, 9.0% of whole economy. 

 
 

*1 GDP UN Tourism  
    Tourism GDP (UN Tourism standard) 
*2 

 
The "jobs in the tourism industries" is the number of workers in the tourism industry 

(accommodation industry, restaurant industry, passenger transportation, sports/entertainment 
industry, etc.) and does not necessarily correspond to tourism consumption. On the other hand, the 
"tourism jobs" is the employment effect generated by consumption due to tourism demand, and 
includes the employment effect of the retail industry due to souvenir consumption as well as 
accommodation, food and drink, transportation expenses due to travel. It has been, the "tourism 
jobs" is estimated by multiplying tourism consumption by product by the employment coefficient by 
product in the input-output table. 
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(c) Tourism economic impacts 
36.2

18.6 301
3.3 GDP 3.3 4.4  

The tourism economic impacts in 2022 are 36.2 trillion yen on output, 18.6 trillion yen 
on GDP, and 3.01 million jobs on employment. Each impact is equivalent to 3.3% of total 
output, 3.3% of GDP, and 4.4% of the total number of jobs in Japan. 

 
 

*1 GDP  
   Tourism GDP (Japanese standard) estimated with input-output table. 
*2 GDP  

Estimated from tourism GDP (Japanese standard) with input-output table. 
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II 2022  
Japan national tourism survey, 2022 





 

. 2022  Japan national tourism survey, 2022 
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III 2022  
Japanese Tourism Satellite Account, 2022 





 

 

.2022 Japanese Tourism Satellite Account, 2022 

1  

(1)  

 
 

(2)  
(a) TSA  

UN Tourism TSA Recommended Methodological Framework 2008
08

 
 

(b) SNA  

 
 

(c)   
93

 

(d)   
2000 2002

2003
 

2006 2007
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(3)  
(a)  

1  
Inbound tourism expenditure
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Domestic tourism expenditure

1
1
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3  
Outbound tourism expenditure
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3 Summary of Result 

(1) 2 Domestic tourism expenditure 
2022 90.5 17.6  

559.7
2022 3.1 1.4  

Japanese domestic tourism expenditure in 2022 is 17.6 trillion yen, an increase of 90.5% from 
the previous year. 

Domestic tourism expenditure as a percentage of gross domestic expenditure is 3.1%. It is an 
increase of 1.4 percentage point compared to the previous year. 

 
 

 III-6 Domestic tourism expenditure 

 
 

 III-7 Changes in domestic tourism expenditure 
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(2) 1 Inbound tourism expenditure
2022 145.8 1.4

2022 1.2 0.6

Inbound tourism expenditure in 2022 is 1.4 trillion yen, an increase of 145.8% from the 
previous year.

The rate of inbound tourism expenditure in exports of goods and services is 1.2% in 2022. It is 
an increase of 0.6 percentage point compared to the previous year.

III-8 Inbound tourism expenditure

III-9 Changes in inbound tourism expenditure
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(3) 3 Outbound tourism expenditure
2022 141.0 0.9

2022 0.6 0.2

Outbound tourism expenditure in 2022 is 0.9 trillion yen, an increase of 141.0% from the 
previous year.

The rate of outbound tourism expenditure in imports of goods and services is 0.6% in 2022. It 
is an increase of 0.2 percentage point compared to the previous year.

III-10 Outbound tourism expenditure

III-11 Changes in outbound tourism expenditure
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(4) 4 Internal and national tourism consumption 
2022

89.6 19.5
7.4

2022
88.2 18.9

Internal tourism consumption in 2022, comprising inbound tourism expenditure, domestic 
tourism expenditure, and imputed rents of vacation home ownership, amounts to 19.5 trillion 
yen, an increase of 89.6% from the previous year. The rate of inbound tourism expenditure in
internal tourism consumption is 7.4% in 2022, an increase from the previous year.

National tourism consumption in 2022, comprising domestic tourism expenditure, imputed 
rents of vacation home ownership, and outbound tourism expenditure, amounts to 18.9 trillion 
yen, representing an increase of 88.2% from the previous year.

III-12 Internal and national tourism consumption

III-13 Changes in internal tourism consumption
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(5) 6 Tourism GDP
2022 104.8 7.0

2022 559.7 1.2
0.6

Tourism GDP in 2022 is 7.0 trillion yen, an increase of 104.8% from the previous year.
Tourism GDP ratio in 2022 is 1.2% of GDP, an increase of 0.6 percentage point from the

previous year.

III-14 GDP Tourism GDP

III-15 GDP GDP Tourism GDP / GDP
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(6) 7 Tourism employment 
2022 613

9.0%  
The number of jobs in the tourism industries in 2022 is 6.13 million jobs. Tourism industries’ 

share of total jobs is 9.0%.  
 

 III-16 Jobs in the tourism industries

 

 

7
IV

2022
156 2.3

 
We also estimate the number of tourism jobs in Part IV of this report. The total number of 

tourism jobs in Japan is estimated to be 1.56 million, accounting for 2.3% of the total number of 
jobs in Japan. 

 
 III-17 Tourism jobs
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(7) Tourism consumption, by products
2

2.4 15.2
5.4 3.6 2.4 2.5

0.5 18.1
In Japanese domestic tourism consumption, 2.4 trillion yen is spent on pre- and post-trip 

expenses, and 15.2 trillion yen is spent during the trip. The major shares of spending during the 
trip are on passenger transport services at 5.4 trillion yen, on accommodation services at 3.6
trillion yen, on food- and beverage-serving services at 2.4 trillion yen, and on souvenirs and other 
goods at 2.5 trillion yen. Additionally, imputed rents of vacation home ownership amount to 0.5
trillion yen, bringing the total spending to 18.1 trillion yen.

III-18 2022 Tourism consumption, by products in 2022

III-19 2022
Internal and national tourism consumption, by type of tourism in 2022
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(8) Tourism GDP and employment, by industries 
2022

 
The industry with the largest share in tourism GDP in 2022 is the ‘accommodation for visitors’. 

In terms of employment, the ‘food- and beverage-serving industry’ has the largest number of jobs. 
 
 

 III-20 GDP 2022  
                   Tourism GDP and employment, by industries in 2022 
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(9) International comparison 
(a) Tourism consumption 

2022 19.5
23.2  

Internal tourism consumption in Japan in 2022 is 19.5 trillion yen, which ranks after 23.2 
trillion yen of Spain among the major countries and regions that have implemented TSA. 

 
 III-21  

International comparison of internal tourism consumption 
2022  

 
 

2021  

 
OECD   
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(b) Tourism GDP 
2022 1.2%  

The tourism GDP ratio in Japan in 2022, representing the share of tourism GDP in the overall 
GDP, is 1.2%.  

 
 III-22  

International comparison of tourism GDP 
2022  

 
 

2021  

 
OECD UN Tourism  
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(c) Tourism employment  
2022 156

2.3 4.1
 

The number of jobs corresponding to tourism consumption (Tourism jobs) in Japan in 2022 is 
1.56 million, and the tourism employment ratio as a percentage of total industry employment is 
2.3%. Japan ranks after 4.1% of Australia among the major countries and regions that have 
implemented TSA.  

 
 III-23  

International comparison of tourism employment 
2022  

 
 

2021  

 
OECD  
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(d) Inbound tourism expenditure 
2022 7.4

15.9  
The share of inbound tourism expenditure (i.e., inbound tourism expenditure portion of total 

internal tourism consumption) in Japan in 2022 is 7.4%. Japan ranks after 15.9 % of Australia 
among the major countries and regions that have implemented TSA. 

 
 III-24  

International comparison of inbound tourism expenditure 
2022  

 
 

2021  

 
OECD  
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4 Statistical Tables 

 
 

 
1. 6 GDP

6b GDP
 

2.  7
 

3.  
 

4. SNA 
 

 
Note 

 
1. Tourism value added in Table 6 is estimated excluding wholesale trade margin and 

transportation margin of goods purchased by visitors (UN Tourism standard). 
Tourism value added in Table 6b is estimated including wholesale trade margin and 
transportation margin (Japanese standard). 

2. The number of jobs in Table 7 shows the number of jobs in the tourism industries, 
and not the number of tourism jobs. 

3. Appendix shows internal and national tourism consumption, by timing of purchase 
and products in Japan national tourism survey. 

4. Statistical tables in this report are subject to change due to SNA revisions and other 
factors. 
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.2022 Economic impacts of tourism, 2022 
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IV-1

IV-2
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 IV-3  
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2  

(a)  
2022 19.5 36.2

18.5 11.9 5.8
 

1111.1 3.3
 

18.6 9.5
5.9 3.3

18.6
559.7 3.3  

 
(b)  
2022 19.5 301

175 82 44
301 6,831 4.4  

 
(c)  
2022 4.6

2022 3.6 2.3 1.5
0.9  

1.3 3.3  

(d)  
2022 92.7 89.4 92.8
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 IV-4 2022  
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 IV-7 UN Tourism  
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IV-8 2022
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3  

(a)  
2022 1.4 2.9

1.4 1.0 0.5
 

1,111.1 0.3
 

1.4 0.6
0.5 0.3

1.4
559.7 0.2  

 
(b)  
2022 1.4 24

13 7 3
24 6,831 0.3  

 
(c)  
2022 0.3

2022 0.3  
0.1 0.2  

(d)  
2022 149.8 143.4 136.1
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03 5253 8325 

URL http://www.mlit.go.jp/kankocho/ 










