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Adventure travelers expect to resume near pre-COVID level travel spending in
2021, three years before the overall U.S. travel market is expected to recover.

In June-July 2020, Adventure Travel Trade Association (ATTA) surveyed U.S.
consumers of ATTA adventure tour operator members to understand their sentiment,
behavior and expectations amid the global pandemic. Among notable findings, the
U.S. Adventure Traveler Sentiment — June-July 2020 report reveals that U.S.
consumers of ATTA adventure tour operators are expected to resume near pre-
COVID level travel spending in 2021, spending an estimated 7% less than their 2019
travel expenditure. In contrast, a report by Tourism Economics discloses that the U.S.
travel market spending will not recover to 2019 levels until 2024 This finding
indicates that adventure travelers will help drive tourism recovery, especially for the
hardest hit destinations with no real mass-market domestic tourism to soften the

blow. B8 : Adventure Travel Trade Association
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https://www.adventuretravelnews.com/u-s-packaged-adventure-travel-segment-to-bounce-back-faster-than-the-overall-u-s-travel-market
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