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PI
Family of Measures
10
strategy mission vision
2002
GPRA

strategic objectives
corporate management strategy
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Porter 2002

2001 .
Michael E. Porter (2002) “What is Strategy?” Harvard Business Review OnPoint Article.

(Charan & Colvin 1999)

2001
TOM Total Quality Management
TQM

(Government Executive)
TOM
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Ram Charan and Geoffrey Colvin (1999), “Why CEOs fail” Fortune June 21.

Government Executive, Fdederal Performance Report Card, www.GovExec.com.
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(The President's Management Agenda)
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19 110 12

Office of Management and Budget, U.S. Budget FY2003.
http://www.whitehouse.gov/omb/budget/fy2003/budget.html
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GPRA 10
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12 BSC

Balanced Scorecard
Robert Kaplan David Norton
1996

(Strategy-Focused Organization)
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MBO

KPI

Organization & Change Framework

Robert S. Kaplan and David P. Norton (2002) Strategy-Focused Organization,
HBS Publishing

cascading
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http://www?2.pref.shizuoka.jp/all/gyotana.nsf/
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Participatory Evaluation
ODA

14

5,000
11 27
66

NPO
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